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Online Advertising

All campaigns run for a full calendar month. Space reservations are due the first of the month prior to
placement. Ad artwork is due on the 15th of the month prior to the campaign start.

Schooltheatre.org

Audience: EdTA’s educator members, the larger theatre education community
Avg. Users/Month: 23,000 | Avg. Page Views/Month: 68,000

Size (WxH) Resolution Page Placement Avg. Impressions
. $950/mo. or
Top Leaderboard Ad 970x 90 px |72 dpi 200+ pgs. 41,000/mo. $2500/3 mos.
. . All internal pgs. $850/mo. or
Wide Skyscraper Ad 160 x 600 px | 72 dpi (1004) 19,500/mo. $2250/3 mos.
) . . . $750/mo or
Medium Sidebar Ad 425x 250 px | 72 dpi All articles (325+) 6,000/mo.

$2,000/3 mos.

Dramatics.org

Audience: Theatre students (Thespians and non-member students) and their teachers
Avg. Users/Month: 16,800 | Avg. Page Views/Month: 28,000

(100+)

Size (WxH) Resolution Page Placement Avg. Impressions
. . 500+ articles + $950/mo. or
Interior Leaderboard Ad | 962 x 125 px | 72 dpi 4-8 new/mo. 18,500/mo. $2.500/3 mos.
Interior Sidebar Ad 160 x 600 px | 72 dpi All internal pgs. 17,500/mo. 2850/mo. or

$2,250/3 mos.

Please contact Angel Wuellner at awuellner@schooltheatre.org for more information.
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Sponsored Content

Sponsored E-Blast

Audience: EdTA members | Avg. Reach: 4,850 | Avg. Open Rate: 39.36% | Avg. Click-Thru Rate: 3.02%

E-Blast Type Price
EJTA Member E-Blast $3,500/e-blast

Sponsored Content Should Be:

» Provided by the advertiser, including HTML formatting;

o About theatre or related to theatre arts;

o Appropriate for the target audience (EdTA reserves the right to decline any messages that we deem
unsuitable for our members);

e Max width of 600 px.

Please include 3 send date options. Reservations and HTML are due at least 2 weeks before the first preferred
send date.

Dramatics.org or Schooltheatre.org Sponsored Article

Dramatics.org Avg. Users/Month: 16,800 | Dramatics.org Avg. Page Views/Month: 28,000
Schooltheatre.org Avg. Users/Month: 23,000 | Schooltheatre.org Avg. Page Views/Month: 68,000

Article Package Word Count Images/Video Size (WxH) Price

Mini-Feature Package >00 max. 1 ?n?:i:tjrgirg?i?‘r?;:;i??(;(zi();)xr?r(nax) x varibale 22,500
Feature Package 1,000 max. ; ?ne'cz)ri:rr‘?r?gg:ei??(;(zio&p()r(nax) x varibale 23,000
Video Feature Package 500 max. 1 222;3‘;3;;}322 x 800 px $3,500

Sponsored Content Should Be:

» Provided by the advertiser (no HTML formatting);
o About theatre or related to theatre arts;
e Inclusive of students (for Dramatics.org) or theatre educators (for Schooltheatre.org).

Sponsored Content Will Include:

e “Sponsored Content”label in the page subhead;

o Adisclaimer at the conclusion of the article;

o Company name byline linking to company text bio (to be provided);
o Article featured in prime location on homepage for up to 3 weeks;

e 1 newsletter feature;

e 1 social media post

Please include 3 posting date options. Reservations are due at least 1 month before first preferred posting
date. All content is due at least 2 weeks before tfirst preferred posting date.

Please contact Angel Wuellner at awuellner@schooltheatre.org for more information. 2026 Digital Marketing Opportunities




Event Marketing

Event-Specific Lead Generation List (Educator Opt-In)

Opt-in lead generation gathered at ITF and TEC registration with contact information provided two weeks
before event (please not that this list only contains adult attendee’s names and email addresses).

List Type Price
Event Attendee Opt-In $1,000

International Thespian Festival (ITF)

ITF Sponsored E-Blast

Avg. Reach: 700 | Avg. Open Rate: 48.66% | Avg. Click-Through Rate: 3.00%

E-Blast Type Price
ITF Adult Attendees $1,000/e-blast

ITF Spotlight Email Placement
Avg. Reach: 3,500 | Avg. Open Rate: 62.84% | Avg. Click-Through Rate: 3.36%

Promote your organization with logo + 50-word statement in an e-newsletter sent to all registered ITF
attendees (students and adults) in the month prior to ITF.

E-Blast Type Price
All ITF Attendees $1,000/e-blast
ITF Mobile App Ad

The ITF mobile app is the go-to source of information for all attendees at ITF. Keep your organization front and
center in the palm of every attendee’s hand.

Ad Type Size (WxH) Resolution Price
Rotating Banner Ad 600 x 450 px | 72 dpi $500

ITF Opening / Closing Ceremony Pre-Show Slide

Leave a lasting impression by placing a preshow slide at our ITF Opening and/or Closing Ceremony. The
Opening Ceremony is a great opportunity to welcome students and teachers and remind them to find you
in the exhibit hall. The Closing Ceremony preshow slide gives your organization the chance to congratulate
everyone on a successful and fulfilling week before they head home.

Size (WxH) Resolution

1920 x 1080 px

(widescreen/16:9 aspect ratio) 4K / Standard high-definition $500

Rotating Slide

Please contact Angel Wuellner at awuellner@schooltheatre.org for more information. 2026 Digital Marketing Opportunities




Theatre Education Conference (TEC)

TEC Sponsored E-Blast

New for 2026!
E-Blast Type Price
Al TEC Attendees $1,000/e-blast

TEC Spotlight Email Placement

Avg. Reach: 210 | Avg. Open Rate: 70.48% | Avg. Click-Through Rate: 1.90%

E-Blast Type Price
AIITEC Attendees $500/e-blast
TEC Mobile App Ad

The TEC mobile app is the go-to source of information for all attendees. Keep your organization front and center in
the palm of every attendee’s hand.

Ad Type Size (WxH) Resolution Price
Rotating Banner Ad 600 x 450 px | 72 dpi $500

Please contact Angel Wuellner at awuellner@schooltheatre.org for more information. 2026 Digital Marketing Opportunities




2025 Partners

EdTA was proud to partner with the following organizations in 2025.

AMDA College of the Performing
Arts

American Academy of Dramatic
Arts

Beyond The Classroom

BookTix

Boston Conservatory at Berklee

Broadway Costumes

Broadway Direct

Broadway HD

Broadway Licensing Global

Broadway Media

Broadway Plus

Butler University

Carthage College

Columbia College Chicago

Concord Theatricals

Cornell College

Cornish College of the Arts

Costume Holiday House

CURS8

Dean College

DelLong Rigging Solutions

DePaul University - The Theatre
School

Digital Theatre+

Disney Live Entertainment

Disney Theatrical Group

Dobbins Conservatory at
Southeast Missouri State
University

Dragaud Custom Sojourns

Dramallama

Dramatic Publishing Company

Earlham College

Educational Destinations

Eldridge Publishing

Eugene O’Neill Theater Center’s
National Theater Institute

Greensboro College

Group Sales Box Office at
Broadway.com

[llinois Wesleyan University

Ithaca College

Je T'aime World

Johnny Carson School of
Theatre and Film

Judy Pancoast Musicals

Lindenwood University

Linfield University Theatre

Lively McCabe

Ludus

Manhattan School of Music

Marquette University

Marymount Manhattan
College Summer
Academy

Miami University of Ohio

Michigan State University

Millikin University

Montclair State University

Music Theatre International

Nebraska Wesleyan
University

New York Conservatory for
Dramatic Arts

New York Film Academy

Ohio University

Oklahoma City University

On the FLY Productions

OnThe Stage

On-Site Drapery Cleaners

Open Jar Productions

Otterbein University

Parson’s Nose Theater

Point Park University

Purchase College, SUNY

Purdue University Fort
Wayne

Right On Cue Services

Rockford University

Roosevelt University

Savannah College of Art &
Design (SCAD)

Please contact Angel Wuellner at awuellner@schooltheatre.org for more information.

Shindig Digital Programs

SL Show Tech

Southern lllinois University
Edwardsville

Southern Methodist University

Stage Partners

Stella Adler Studio of Acting

Teaching Artist Alliance

Texas Christian University

The 24 Hour Plays

Theatre Avenue

TheatreScenes

Ticket Source

Trinity College London

Theatrical Rights Worldwide
(TRW)

University of Evansville

University of Minnesota BFA
Acting Program

University of North Carolina
School of the Arts

University of Northern
Colorado

University of Oklahoma
School of Drama

University of Wyoming

Uproar Theatrics

USITT

Vancouver Film School

Vincent Lighting Systems
(VLS)

Waldorf University Theatre
Department

Webster University

Wenger

Worldstrides

Young Arts Foundation
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